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A global content marketplace for a digital world, NATPE is committed to being the destination 
for buyers and sellers. Evolving to meet the demands of a changing media landscape, NATPE 
delivers a first look at fresh content before MIP and the LA Screenings, giving industry leaders 
a jump-start on monetizing their projects. Get your brand in front of thousands of powerful 
industry executives and decision makers by sponsoring or advertising at NATPE 2011.
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Market and Conference
January 24-26, 2011  
Fontainebleau Resort
Miami Beach 

310-453-4440

310-453-3398

Denise@NATPE.org

MMoscow@NATPE.org

Evie@NATPE.org

Denise O’Connor

Maria Moscowitz

Evie Silvers

NATPE Market Guide
$25,000 Exclusive 
Complete exhibitor listings includes 
executives in attendance, and key 
contact information
	 •	Sponsor may utilize Front Cover, 		
		  Inside Front Cover and Back Cover

NATPE 2011 Pocket Guide
$15,000 (SOLD)	
		  • Exclusive Sponsor Branding
		  • Conference Agenda & Floor Plan
		  • Exhibitor List with booth or suite 
			     number
		  • Placement in official NATPE bag
		  • 8,000 copies printed & distributed

NATPE Daily
The official news outlet for the 2011 
NATPE Market & Conference, 6,000 
copies delivered into the hands and 
directly into the rooms of all NATPE 
attendees EACH DAY! 

Live news and great design produced 
by our team of expert journalists with 
additional distribution at all high-
trafficked conference areas. These 
targeted, market-driven publications are 
a daily must-read.

Each issue of NATPE Daily contains:
	 •	The latest TV distribution news
	 •	Insight on the hottest new 		
		  programming at NATPE 2011
	 •	Market trends and analysis
	 •	Executive viewpoints
	 •	In-depth feature stories examining 	
		  current and future programming
	 •	Photos of executives, producers 	 
		  and celebrities by award-winning 		
		  photographers	
	 Front Cover
			   $20,000 Day One  
			   $20,000 Day Two (SOLD)
			   $15,000 Day Three* 
			   * Special editorial package:  
			     Formats & Telenovelas

Back Cover..........................$6,000
Inside Front Cover.............$5,000
Inside Back Cover.............$5,000
Full Spread..........................$6,000
Full Page..............................$4,000
Half-page.............................$2,500

THE OFFICIAL DAILY NEWSPAPER MONDAY JANUARY 25 DAY ONE

daily cover1  20/1/10  11:07  Page 1

THE OFFICIAL DAILY NEWSPAPER TUESDAY JANUARY 26 DAY TWO

daily cover2  25/1/10  10:38  Page 1

THE OFFICIAL DAILY NEWSPAPER WEDNESDAY JANUARY 27 DAY THREE

daily cover3  26/1/10  16:17  Page 1

NATPE2010

Agenda
ata
Glance ScheduleiscurrentasofJanuary11,2010andis
SUBJECTTOCHANGE.Forthelatestagenda,visit
www.NATPEmarket.comorconsulttheNATPEDAILY

POCKET
GUIDE

NATPE Exhibitors & Agenda at a Glance
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6–8pm
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Reception

10:30am–Noon
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All-Access
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MONDAY1.25

1:15–2pm
It’sNotaDigital
Dilemma,It’sa

RevenueResource

Noon–1pm
Opportunity

Knocks–Answer
WiththePerfect

Pitch

10:30–11:30am
UbiquitousContent
&ScarceDollars:
WhatTelevision
NeedstoKnow

AboutSocialMedia
&theReal-TimeWeb

2:30–3:15pm
ThereisProfit

intheRecovery

3:30–4:15pm
Revolution

inaBox

4:45–5:30pm
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10am–6pm
MARKETFLOOR

1–1:45pm
TheNewFrontier:
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Becomesa
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11:45am–12:45pm
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and
Connectivity
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Debate

4–5pm
Lights,Camera,
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Season8

10–10:30am
It’sNotTooLate:Grow

YourAudienceWith
LiveStreamingVideo

11:30am–Noon
FormattingContent
forDigitalDelivery

1–1:45pm
TheFutureofMobile
MonetizationonTV

2–2:45pm
ProducersToolbox:
TheTechnologies
UnlockingMobile

Content

4:30–5pm
BuyMore!SellMore!
LeveragingtheGMX
OnlineMarketplace

3:15–4pm
MobileVideo:All

YouNeedtoKnow
AboutCreation&

Distribution

5:15–6pm
Who’sNewYork’s

TopVideoStart-up?
YouDecide

11:30am–12:30pm
AnatomyofaHit:
MODERNFAMILY

9–10am
Keynote:

DavidZaslav

3–3:45pm
Storytellying:A

MasterClassWith
BillLawrence

4:15–5pm
Cable360

1:30–2:15pm
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MichaelEisner
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2–3pm
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11–11:30am
One-on-One

WithAlexBogusky

11:45am–12:30pm
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1–1:30pm
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andDont’sWith
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1:45–2:30pm
AnatomyofaHit
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2:45–3:30pm
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With
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5–6pm
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TUESDAY1.26

11:30am–12:30pm
Keynote:Mass
Marketingina
WorldWithout
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12:45–1:30pm
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12:15–1pm
Is2010the
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9–9:30am
JudgeJudy
Sheindlin

9:35–10:05am
DavidE.Kelley

10:10–10:40am
IrwinGotlieb

10:45–11:15am
JeffGaspin

11:45am–12:45pm
WatchWhat
Happensat

NATPE2010:Live
withAndyCohen

1:15–2:15pm
RealityTV:
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Blockbuster

2:45–3:45pm
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Simulations
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NotWide
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One-on-OneWith
GaryVaynerchuk

Transforming
PassionInto
Production

1:30–2:15pm
TheArt&Science
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Harvest
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HowWillWeAll
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ABraveNew

World–AWindow
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8–8:45am

CoffeeWith
RomaKhanna

11:15–11:45am
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AdvertisingThrough
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10–10:30am
AndyDuncanHas
ALottoSay:And
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12:30–1:15pm
Trendsin
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SlashingYour
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9am–6pm
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All-Access
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DIGITALTHEATER
(MarketFloor)

SPECIALEVENTS
(Additionalfeesmayapply,
pleaseseeSHOWGUIDE)

MARKETFLOOR
(SouthPacificBallroom)

CelebrityChef
Kitchen
NOON–6PM

NATPEisbringinglarger-
than-lifechefstodemon-
stratetheirmasteryofthe
culinaryartsonthisyear’s
marketfloorintheCelebrity
ChefKitchen.
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